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Quantitative Video Immersion (QVI) is Cue Insights’ proven system of large-sample video integration and 
analysis for quantitative research that uses technology to complement smart human thinking, not replace it.  

 
 
 
 
 
 
 
 
 

 QVI is designed for using videos for both insight discovery and validation of those insights. 
 It combines objective data and subjective qualitative expertise to distill the most impactful 

story to uniquely support essential business questions.  
 The result is a deeper level of qualitative insight combined with the integrity of quantitative 

validation. 

WHAT IS QVI? 

 QVI uses a unique 3-pronged approach to video integration:  
1. Video verbatims that bring the research to life  
2. Traditional coding techniques applied to quantitative samples 

of videos 
3. Expertise in the subjective “human element” of qualitative 

research to transform the coding into meaningful and relevant 
insights that meet the client’s objectives 
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VIDEO VERBATIMS IN QUANT STUDIES 
Videos can bring authentic, personal, contextual, and engaging insights to life because they are coming directly 
from the customer’s mouth. But in quant research studies, video data is often reserved for qualitative support, 
as harnessing the power of video on a quantitative scale can be costly and time-consuming. 

Typical Use of Video  
Verbatims in Quant Studies:  

Qual Support 

 Add color and context to quant 
data 
 Illustrate and expand on what is 

already discovered in the quant 
analysis 

QVI Use of Video  
Verbatims in Quant Studies:  

Qual Support 
+ 

Quant Data 

 Can accommodate hundreds of videos  
 Provides a bigger picture and a clearer 

understanding of the true consumer 
sentiment captured through video 
 Can uncover new insights 
 Can use video content to validate insights 
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THE QVI ADVANTAGE 

QVI Benefits: 
 Quantifies and validates observed data  

 Combines the power of human intuition with technological support  

 Separates the story from the noise 

 Differentiates trends from outliers 

 Integrates multiple objectives into a single study 

 Provides more accuracy than automated, tech-driven, analytic tools 

 Identifies nuances in emotions, tone of voice, verbal language, and 
body language  

 Uncovers hidden insights to spark new ideas or themes 

 Creates a vast video library resource for presentations and reports 

Manual coding using a live human – a cornerstone of QVI’s process – is still, by far, the best way to review and 
code video data. Technology cannot yet replace the value of a research analyst’s hands-on involvement.  

Quantitative Video Immersion is 
an ideal methodology for: 
 When you need to quantify respondent 

feedback involving a visual component, 
e.g., respondents physically interacting 
with a product 

 When you want to quantify patterns or 
consistencies with how consumers react 
to or engage with a physical product 
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THE ROLE OF TECHNOLOGY 
QVI utilizes technology to complement smart human thinking, not replace it. Cue partners with leading-edge 
technology providers that have the tools to collect, manage, and edit videos, streamlining the expert human 
analysis that makes QVI possible.  

 Independent Technology Partner  Expert Human Thinking 

Video Collection Video Analysis Video Editing 

 Seamless Respondent 
Experience 

 Intuitive UX and Upload 
Process 

 Quant Survey Integration 

 Activity Plan Design for 
Video Prompts and 
Instructions 

 Video Quality Control 

 Video File Management 

 Keyword Search 

 Word Clouds 

 Machine Transcription 

 Transcription Review 
and Editing 

 Coding and Tagging For 
Key Themes  

 Uncovering Insights 

 Organize Videos By 
Subgroups, Demos, or 
Coded Key Themes 

 Creation of Sizzle Reels 
(e.g., Cropping, Stitching 
Videos Together, etc.) 

 Pinpoint Excerpts & 
Verbatims that Illustrate 
Key Themes & Insights 
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WHY NOT USE AI TO CODE VIDEO DATA? 
The future of video analytics is Artificial Intelligence (AI). But the future is not now. These technologies are still 
emerging.  

 There are a growing number of AI-driven insights platforms that claim to automatically detect, analyze, 
code, and interpret transcript data or video activity. Despite these claims, the technology is not advanced 
enough (yet) to measure consumer behavior with the level of accuracy and intuition that a human expert 
can.  

 Automated transcription services often capture inaccurate words, struggle with accents or mumbling, and 
misinterpret key verbatims. 

AI DOES NOT GUARANTEE PRECISION: A LESSON IN AI CREDIBILITY 

A Cue Insights client was testing a product that came in 2 different materials: clear plastic and 
sheer plastic. Utilizing both an automated transcription service and human experts, video 
responses were converted to text and analyzed to uncover key insights into consumer 
preferences for the different materials. It was discovered that in many instances, the 
automated transcription captured the word “sheer” when in fact the respondent had said 
“clear” and vice-versa. This simple error could have resulted in entirely invalid results if human 
involvement had not been incorporated into the analytic methodology for these videos.  
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QVI: A DRIVER OF INNOVATION 

The combination of quant data collection and 
large-scale video analysis uniquely drives 
innovation.  

 True innovations often result from a fragment of an 
idea that grows and takes shape through discussions 
tied to strategy. 

 QVI accesses and identifies these novel insights that 
otherwise wouldn’t be discovered with small-scale 
video add-ons. 

 Uncovering these “sparks” for innovation often 
requires a human analyst thoroughly reviewing all 
videos with the client’s unique objectives, strategy, 
and future action plans in mind. 

 This powerful combination can fuel your internal 
conversations and lead to richer discussions and 
discoveries. 

QVI Quantitative  
Data 

Video  
Verbatims 
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BEST PRACTICES IN QUANT VIDEO CODING 
Setup & Design: 

 Design your QVI study with 
purpose and utility. Carefully 
assess what data can be collected 
in a traditional quant online 
survey, and what data necessitates 
video.  

 Leverage the power of technology 
through an intuitive video 
collection platform, as clunky 
software and technical glitches 
can distract respondents from 
providing quality feedback.  

Execution: 

 Determine the best timing for 
video submissions: before, during, 
or after the quant survey. Videos 
can also be broken up across 
multiple days. 

 Provide enough direction in your 
activity guide to elicit the right 
kind of feedback, but not so much 
direction that the respondent feels 
scripted or forced to answer in a 
particular way.  

 Give respondents clear and 
precise instructions for recording 
videos, such as location, timing, 
lighting, and length of the video.  

Analysis: 

 Always code videos with the 
client’s objectives in mind. This 
includes observation of the 
person, their words, their 
surroundings, and their actions. 

 Review and code videos on a 
rolling basis throughout fieldwork 
to expedite delivery of insights. 

 Never remove the human element 
from your analysis. The human 
brain – not AI – is what will enable 
your quantitative video data to 
uniquely support your business 
decisions. 

Analysis: 

 Always code videos with the 
client’s objectives in mind. This 
includes observation of the 
person, their words, their 
surroundings, and their actions. 

 Review and code videos on a 
rolling basis throughout fieldwork 
to expedite delivery of insights. 

 Never remove the human element 
from your analysis. The human 
brain – not AI – is what will enable 
your quantitative video data to 
uniquely support your business 
decisions. 
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EXAMPLES OF QVI REPORTING 

Add depth and validation to the coded video data 
with a Sizzle Reel: 

 
 
 
 
 
 

Video montages are added to QVI reports and presentations 
to illustrate validated insights from video responses. 

Coded Video Data: 
Quantify video data with coded responses that can be 

segmented and connected back to quantitative survey data.  
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Benefit of QVI Videos: When video feedback in a quant survey is 
based on qual sample sizes (e.g., 10 respondents), sample is not 
large enough to validate whether that content is reflective of a 

larger population, or outliers.  The beauty of QVI – specifically for 
insight discovery – is that you know with confidence whether what is 

gleaned from the video content is representative. 
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THANK YOU 

Denise Burns 
denise.burns@cueinsights.com 

917-842-0052 
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